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Reach.

Our audience of senior decision
makers are positioned at the
forefront of investment decisions,
determining the direction of
strategic platforms, channels,
tools, and technologies for premier
global brands.

Engage.

With a rich history spanning over 25

years, marketers and advertisers

uniquely rely on us for data-driven

insights, research, and trends. Ou

r

analysis helps them allocate budgets,
benchmark performance, understand
how their customers are spending time,

and develop their media, commerce, and

go-to-market strategies.

Influence.

From content and video sponsorships
to email, display, and webinars,

top B2B marketers trust EMARKETER
to reach, engage, and influence their
prospective customers.

Each offering aligns with your unique
goals to deliver transparent and
effective performance.

“What | love about working with EMARKETER ...
You know what you are investing in and the return

L

Pupose Worldwide

reflects the premium value they drive.”

— Lana McGilvray
Co-Founder and CEO Purpose Worldwide
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Audience Demographics ¥. 450,000+ S o
(S Monthly unique site visitors
The Marketers That Matter to You Rely on EMARKETER

e — 280K
soa
: , : . @ 500,000+
Demographics and Firmographics based on first party audience data. Total newsletter subscribers 86K
39% 26% 8% 1 1,0001' 42K
Brands, Agency Other Unique listeners each month
13% 14%
Media Tech

Dollars to invest — Readership
by Annual Company Revenue

Over $1 Billion Less than $10 Million

+

NE- gy

EMEA APAC “
12% 11% w ,

-~

$500 Million to $1 Bil...
$10 Million to $49 Mi...

$50 Million to $500...



Audience Demographics

,G) Buying Authority
82%

Specify and/
Or authorize purchases

Seniorit
,c >ent y
83%

Top executives
and management
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Intent to Invest:

Top areas of investment in 2025

91%

Al Tools

Analytics/Attribution/Measurement
Influencer Platforms & Marketing
Agency Partnerships

CRM Tools

Collaboration/Workflow Software
CDM & CDP

CMS & DAM
Ecommerce/MCommerce

CX Management

Payment Processing

Verification
(fraud, brand safety, privacy)

% Top Advertising
Qﬁ' Channels

2 2 22 K 20 2B N 2B 2 2

Social

Digital Display
Newsletters
Search (Paid & SEO)
Programmatic
Mobile

Video Advertising
Connected TV
Native

Traditional TV
Affiliate Marketing

Commerce Media Networks

@

Top Content
Interests

>

¥

2 20 2 7

\ 20 25 R N

Advertising & Ad Tech

Demographics & Consumer
Behavior

CX & Digital Experience
Measurement / Analytics
Generative Al

Marketing Tech

TV /CTV/OTT / Streaming
Media

Ecommerce

Media Buying

Social Media Marketing
Video

Retail Marketing

Ecommerce


mailto:advertising@emarketer.com

Representing premier brands

General
Mills

AGENCIES

OmnicomGroup

. publicis
Deloitte sapient

>
accenture
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Top B2B marketers rely on EMARKETER as an

solution - Driven Prog rams exceptional performance marketing vehicle, leveraging

programs for awareness, leadership, and intent-driven
lead generation.

CONTENTS Digital Display Our programs are more than just advertising
opportunities. They are a partnership,
shaping the conversation to help you reach,
engage, and influence your ideal audience.

Newsletters

Native Videos and Articles

Channels UK/US B2B Marketers Are Using for
Lead Generation, July 2024

% of respondents

Dedicated Emails

Podcasts
Email marketing
Content Syndication Social media
Influencer marketing
content SpO“SOI’ShIpS Digital display advertising
Intent signals
Custom Reports
SEO/SEM
Live Video Webinars
Content syndication
Events Event marketing

Podcasts 22%

Source: Pipeline360 & Demand Metric, "H2 2024 State of B2B Pipeline Growth,"” Oct 8,
2024

EMARKETER 288123 =W | EMARKETER
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Digital Display

450,000 Monthly Unique Visitors

=Wl EMARKETER

Your audience,

your plans, Get «* Nielsen ONE

your performance

Advertising & Marketing

Leverage our digital display advertising

to elevate your brand'’s presence among

an engaged audience of over 450,000 unique
monthly visitors. Benefit from extensive
visibility on a platform that readers rely

on for insightful research, forecasts, charts,
and articles. Position your message alongside
editorial known for credibility and insight.

aae Daily: Why Meta investors
\) somewhat skeptical, Reimagining Retail: The
ﬁprcfi(ability climbs. commerce media companies to
3 watch and the emergence of the
financial and travel networks

See the 5 trends
facing marketers @
working from
anywhere.

Vs are the most popular
ice in the U R7

Available tactics include:

RoS, Geography, Category, Domain and
ABM targeting across both the site and
social channels.

EMARKETER is my secret weapon. It's one of the best sources for getting a
foundational understanding of what is happening in media, where advertisers
are spending dollars, where consumers are spending their time, and what's
projected to grow.

EMARKETER
Portfolio Strategy Manager, Pepsico
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Newsletters

EMARKETER Daily

124,000+ SUBSCRIBERS

Industry-leading daily newsletter on digital
marketing, advertising, and media trends
across all major channels. Data-driven and
timely for decision-makers who need to keep
up with the latest news, trends, and analysis.

EMARKETER Retail Daily

51,000+ SUBSCRIBERS

Must-read for decision-makers in the retail
sector. Daily dose of data, news, and insights
on the rapid transformation of retail and
ecommerce. This subscription newsletter
provides quick and actionable insights

to our readers.

Chart of the Day

112,000+ SUBSCRIBERS

Each day, the EMARKETER team assembles
a chart packed with data and key statistics
on the biggest trends in today’s most
disruptive industries.

= ’ EMARKETER

Banking & Payments

53,000+ SUBSCRIBERS

Weekly newsletter that leaders in the
finance industry rely on to stay ahead of
digital transformation in banking, fintech,
payments, and more with leading insights
from our research team.

Retail Media Weekly
Newsletter
161,000+ SUBSCRIBERS

Weekly newsletter that offers unique
coverage of retail media developments
and trends, with industry-leading data,
charts, and analyst perspective.

ALSO AVAILABLE

Special Edition Newsletters
Align your message and make your brand
top of mind during industry events with
EMARKETER's special-edition newsletters.

EMARKETER Daily

Charts. News. Analysis

EMARKETER

APRIL 8, 2024

It's the day of the solar eclipse, and if you're in the pal
we're jealous. Here in New York City, we'll be enjoying
eclipse midday today—with proper eyewear, of coursy

Was this email forwarded to you? Sign up here.

TOP STORY
5 charts revealing how marketers use Al

Generative Al is still maturing, but marketers aren't wi
into their workflows, including content creation to audi
segmentation. Marketers' top use case is personalizal
'say copywriting has the most potential. Here are five (
demonstrating how marketers are using generative Al

Though Marketers See GenAl's Potential
Still Limited in Key Areas

% of marketing professionals worldwide, Ap,
Nov 2023

Copywriting

Data analysis

Software coding
sE0

Respondents who see genAl's potential*
Respondents currently using genAl**

Retail Daily

Charts. News. Analysis

EMARKETER

Outlook and Strategies
for 2024's Second Half

MAY 3, 11:30AM ET

REGISTER NOW

APRIL 8, 2024

99 Cents Only will be closing allof its US stores due to "significant
and lasting challenges in the retail environment.” including inflation
and rising levels of shrink. On the other side of the bill, Dollar
General opened its 20,000t store in February. What a difference a
penny can make.

Was this email forwarded to you? Sign up here.

TOP STORY

How Netflix, Shein, and Skims are bringing malls
back from the dead

Mall oot traffc is returning to pre-COVID-19 levels. In 2023, visits to
indoor shopping malls were down 5.8% from 2019 levels, an
improvement from the 15.3% decrease in 2021, per Placer.ai's The
Comeback of the Mall in 2024 report.

Netfix is counting on dining and experiences to attract customers to
its mall-based brick-and-mortar locations, while SKims' popularity
with Gen Z consumers helps malls draw in a younger customer
base. Plus, pop-ups from Shein and Rent the Runway boost mall
traffic by crealing a sense of urgency.

Note:

3 survey.
 Report,"Jan 4, 202

350 nsider Inteligence | eMarketer

EMARKETER
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Native Placements

Native Video

Enhance your thought leadership with

a sponsored video interview, integrated
into EMARKETER's editorial landscape.
Provide 4-5 questions, and our content
studio team will collaborate with you

to create a compelling expert or executive

interview that resonates with our audience.

Reach your best customers in a privacy-first world
with private marketplaces | Sponsored Content

“This video was contributed by Arity.

Reach customer:
where they dive withdrving datafrom Arty

Native Article

Showcase your thought leadership:

feature your content seamlessly in
EMARKETER’s editorial space with
a sponsored byline. Elevate your
brand by submitting a relevant
white paper, case study, or article,
and connect with your audience.

Sparking big ideas for brands =
at Cannes and beyond.

m ccess to ich customer nsights has been the name of the game for advertisers looking for

precise targeting n their Bt those troves of

neglected n favor o th

5:creative, a topic

that vill be top of mind at the upcomi tional Festivalof Creatiiy.

past your ad. especially when
reh by Yahoo and OV worldwide.

Democratizing creative services for retail media
success | Sponsored Content

This article was contributed by Walmart Connect.

Cannes isn’t

; olein s ticwlary
smaler brands, re . the only place
i s takalader ot to get your
withinretal mecis. And with the ongoing shiftof ad dolrs ntoretal medi netviorks, nd the growing o
amount of self- d has become increasingly brand noticed.

rtical for success,

EMARKETER Daily EMARKETER

Charte. Nows. Analysi

ROAS all day. -~

Editor's Note: eMarketer Dail wil not publish on Monday, June 19, in

hoidy.
This Cannes Lions special edition is mads possible by Walmart Connect

e

T ang

fom the festival, but you can get your tart i today's newsleter.
Was tis omail forwarded to you? Sign up here

ToP STORY
4 key themes to watch for at Cannes Lions 2023

creativit, and how to use predicive analylcs o drive performance. The

forthe
ad incusry, with the potentialto upend curtent business models. Other themes.

equly. and incusion being top o mind.

Hamnessing creativity for innovation in retail media

Customer shopping bohaiors have shifted post
pandemic, and the reai landscape is apidly

s ad formats continue scaling.al advertisers need the tools to create, optimize cref  INDUSTRY VIEWS

success

Walmart Connect.

“EMARKETER is my starting point to identify trends in media
channels and audiences. | leverage the research to build

business cases for innovation and have for almost two decades.”

The People People

At a time when creative quality drives
nearly 60% of purchasing intent, the
ability to produce insights-driven
creative that's optimized across
channels, audiences, and goals is
more important than ever. Read this
sponsored article, contributed by

Democratizing creative
services for retail media

Walmart

treaming inventory
V) and etall media
ht Connect s wse to
media data.

growing quicky, with
Jesote groning
plattorms.

bent mean Inear T

Democratizing creative
services for retail media

Atatime when creatve quaty rves
neary 60% of purchasing ntrt. o
abily o produce nsiisdrven
reative hats optiized across I
cnamels, ausences, and goas s
moreimporan thn ever. Read ths
Sponsored arcie,contruted by

Walmart Connect.
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Dedicated Emails:
FYls & Spotlights i .

“eMarketer Retail FYI" is part of your subscription to the eMarketer Retail Daily Newsletter.
Trouble viewing? View in browser.

your eCommerce Nordstrom | e..f.
site ahead of
peak season

Directly engage your desired audience and convey your message with
precision and impact. Optimize your lead generation and secure immediate
responses with our tailored email marketing solutions. el e s L

Target | Madewell

Sales season has already kicked into gear given the start of summer promos,
50 let's make this year stress free. Stay aheac b thans 434 £V tin nien
real world examples from major retailers like &, =W EMARKETER FYISPOTLIGHT

EMARKETER FYI Retail FYI Spotlight ara s

275,000+ WORLDWIDE SUBSCRIBERS Multi-sponsor promotion. 25% SOV. | e | | (W
210,000+ USA/NA SUBSCRIBERS 95,000+ WORLDWIDE SUBSCRIBERS S i et s (e e

Make the Most of 2024’s Making CTV Ads That Work
Top Ecommerce Trends Is Easier Than Ever

FYI Spotlight Financial Services FYI

Multi-sponsor promotion. 25% SOV. 82,000+ WORLDWIDE SUBSCRIBERS
280,000+ WORLDWIDE SUBSCRIBERS 23,000+ USA/NA SUBSCRIBERS

Retail FYI : ~
ALSO AVAILABLE:

75,000+ WORLDWIDE SUBSCRIBERS
52,000+ USA/NA SUBSCRIBERS Region, country, industry, or ABM klaviyo™
targeting

= ’ EMARKETER




Behind the
Numbers Podcast

This popular podcast helps
listeners make sense of the
ever-changing worlds of
digital media, marketing,
advertising and technology.
EMARKETER analysts cover
a wide range of topics
impacting digital marketers.

EMARKETER

Marcus Johnson

Producer and Host
Behind the Numbers

Sara Lebow

\ Host

Reimagining Retail
Every Wednesday

Rob Rubin

Host Banking &
Payments Episode
1x per month

Exclusive Sponsor Benefits:

- Elevate your brand's influence and

feature your executive as a thought
leader on one of our episodes. Your
guest episode is guaranteed at a
minimum of 5,000 listens /
downloads.

Gain premium exposure with your brand
recognized at the beginning and end of
each episode.

Enhance brand recall with a dedicated
commercial read in every episode.

Broaden your reach with
cross-promotion in the EMARKETER
Daily newsletter, website, and social
platforms, credited as "made possible
by [your brand]."

Consistently engage with your audience
through five sponsored episodes each
week


https://www.linkedin.com/in/marcus-johnson-7950a57a/
https://www.linkedin.com/in/sara-lebow/
https://www.linkedin.com/in/robrubin/
https://behindthenumbers.podbean.com/

EMARKETER MEDIA KIT

Lead Guarantee — e

Redefining Identity: Turning

P rog ra m s a Consumer Data Strategy Download the ebook

Into an Engine for Growth rstame

Compliments of Last Name:

Content Syndication

Amplify your reach and bring prospective
customers into your sales and marketing

untry —

funnel. Promote an exclusive,
downloadable asset and generate '
guaranteed leads through our content aretng ROl e

syndication services.

mpliant world

Redefining
Tdentity

“EMARKETER helps my team get more qualified
leads and fill out our pipeline.”

Global Lead, Enterprise Sales Development, Smartly
EMARKETER 12



Align with best in class EMARKETER editorial

Analyst Reports Snapshots Roundups Lookbooks
The iconic, Custom, curated collection Articles, charts, and interviews Visually driven prediction update,
most trusted source of industry-leading data. built around specific topic featuring sponsor
of marketing research and analyst commentary
B ‘ 1 S U —
o ] CTV Advertising Is | o L ounoue
s = m T m
:‘1 4 CTV ad trends to guide your investments ” ‘é;;‘m
for the second half of 2024 . 6 :_’ .@._‘
(=S

EMARKETER Field Guides + Webcast

Generate demand and deliver your perspective,

while our readers research vital solutions to propel their
= | EMARKETER organizations forward.



https://image.insight.insiderintelligence.com/lib/fe2d11737164047b7c1576/m/1/Digital+Video+Forecast+and+Trends+Q1+2024+Report.pdf
https://image.insight.insiderintelligence.com/lib/fe2d11737164047b7c1576/m/1/MNTN_EMARKETER+Snapshot_CTV+Advertising_December2023.pdf
https://image.insight.insiderintelligence.com/lib/fe2d11737164047b7c1576/m/1/EMARKETER_CTV+Ad+Trends+Lookbook_July+2024-2.pdf?_gl=1*4idma1*_gcl_au*MTg3MTk1MTM3NS4xNzE4NjQ2MzMyLjIxMTM1NTQ1MTIuMTcyMjAyMjY5My4xNzIyMDIzMDIz*_ga*NjU0OTU3MDI5LjE2OTc1NTA4Njc.*_ga_XXYLHB9SXG*MTcyMjAyMjQ1MC4zNTMuMS4xNzIyMDIzMDMxLjMyLjAuMA..&_ga=2.118362249.149017358.1721940489-654957029.1697550867#_gl=1*n74ox4*_gcl_au*MTg3MTk1MTM3NS4xNzE4NjQ2MzMyLjIxMTM1NTQ1MTIuMTcyMjAyMjY5My4xNzIyMDIzMDIz
mailto:advertising@emarketer.com

Custom Reports
By EM STUDIO

Deliver exclusive insights.
Establish your leadership

EMARKETER Custom Reports

allow you to gain and own exclusive
industry insights. You will further
position your brand as a thought
leader, provide your prospective
customers with valued data,

and generate guaranteed lead flow.

EMARKETER

triplelift

Our projects combine:

- Original data
Executive insights

Co-branded design

Your voice, our analysis

EMARKETER analyst commentary

White Paper ——— Ocober 024 Q Placer.ai

Consumers Embrace
Digital In-Store Retail
Media Formats

Turning TV Into
a Retail Powerhouse

CUSTOM RESEARCH | SEPT 2024 SURVEY

stuovey =W ‘ EMARKETER

&

The Last Dag§¢
of Last-Click?

How expanding attribution away

/LiveRamp

How Top-performing

Retail Media Networks from last-click will unlock growth
Can Drive Growth

in a Competitive Market B;

Video and webinar options

“Partnering with EMARKETER on their Custom Research and Content program has been
a great win for our marketing strategy. The ability to incorporate original data with their
forecasts created an insightful resource that resonated with our target audience.’

Vice President, Marketing, TripleLift

sousoreo v § Shopsense”

14


https://image.insight.insiderintelligence.com/lib/fe2d11737164047b7c1576/m/1/TripleLift+Custom+Whitepaper_Feb+2024.pdf

Live Vi d eo Retail Media: Essentials for s

Making the Most of This

WEbi nars Booming Channel

Made possible by Attain

Meet the Analyst Webinar

We're all witnessing the unprecedented growth of retail media advertising. This

Content created and presented live by an bigh-mpact ad format hosskyrocketed flom 1 ion i 2016 {03 staggering
. . $45 billion this year. It's time to take a serious look at retail media and consider
EMARKETER ana |yst and featuri ng an executive how \t;an del\::r more stake(s for your brand, whether you're just getting started
representative Of your brand' The Webinar covers In this Meet the Analyst Webinar, our principal analyst Paul Verna covered the ins =Ssléct Colnay
. . . . and outs of the fast-rising retail media ad landscape, so you can have the :
industry-leading research and insights on a confidence o harnessthisappertunity and boost your bottomne T
subject area of interest to the sponsor and their
H Do you use commerce data for marketing?
target audience. e

newsletter, featuring the latest insights, trends, and
forecasts nretall and ecommerce. Also ncludes

By clcking “Suby

Tech-Talk Webinar
Moderated by EMARKETER, the webinar features
content created and presented by sponsor.

EMARKETER Webinars guarantee
registration performance.

= ’ EMARKETER




8 Virtual Summits

‘ EMARKETER The latest insights on marketing and
commerce trends from EMARKETER's
Events ) EMARKETER LIVE renowned analysts, as well as first-hand
XN §°  mmmmsms perspectives from leading marketing and

Full-day events, bespoke presentations commerce executives.

and intimate networking sessions. Upcoming Summits:

February: Creator Economy
May: The Commerce Media Revolution
November: Full Stream Ahead

Leverage exceptional locations to
deliver your thought leadership, our
insights and engage directly with

potential clients.

To view a recent summit, see content
from our November 2024 summit here.

The Future of Digital
September 2025 | NYC | venue TBA

An exclusive, in-person exploration

EMARKETER
of the future of digital marketing,

SUMMIT  puyp )

TOP TRENDS FOR 2025

media, advertising and commerce.

Register Now

- U

\. . Contact: advertising@emarketer.com
B EMARKETER, Media Solutions & Strategy



https://www.emarketer.com/events/summit/
mailto:advertising@emarketer.com

Your Dedicated Team

Results-driven team of seasoned digital media experts
committed to designing and delivering successful solutions
using EMARKETER’s powerful multimedia channels.

SVP Global Media Sales
Media Solutions & Strategy

Senior Director,
Media Solutions & Strategy

Vice President,
Media Solutions & Strategy

Associate,
Media Solutions & Strategy

’ EMARKETER

Vice President,
Media Solutions & Strategy

Senior Director,
Media Solutions & Strategy

Customer Success,
Media Solutions & Strategy

For more info, contact:

advertising@emarketer.com

Custom Projects
Just ask!
We thrive on service and creativity

“We can't live without EMARKETER.
As a company, we constantly rely
on EMARKETER research for our internal
training and external presentations.
And as a marketing team, EMARKETER
has been one of our best and most
reliable partners in helping us reach
a large, well-informed, and engaged
community of marketers.”

— Ali Haeri
SVP of Marketing, MNTN



mailto:advertising@emarketer.com

